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SUMMARY
Marketing executive with over 20 years of experience in both B2B and B2C marketing, specializing in integrated marketing strategies, analytics, and revenue acceleration. Award-winning multimedia content producer with extensive expertise in content strategy and development. Successfully managed multi-million dollar campaigns across 52 national markets, supporting 270+ sales representatives. Expert in leveraging advanced analytics, media mix modeling, econometric analysis, and performance metrics to optimize marketing ROI across business and consumer segments. Proven leadership directing teams of 15+ marketing professionals while implementing innovative strategies that consistently exceed revenue targets. Experienced in SEO optimization and cross-team collaboration in fast-paced environments.

CERTIFICATIONS
MIT Artificial Intelligence: Implications for Business Strategy - 2019

EXPERIENCE
TopTal and Outlier, AI & Marketing Consultant
2023 - Present
· Provide marketing consulting services with global firms for SaaS and app optimization, focusing on aftermarket strategies, monetization, and go-to-market (GTM) plans
· Develop content strategy, including pillar content blog posts to meet E-E-A-T requirements and achieve 90% SEO optimization using Frase
· Review AI-generated content for large language models to ensure accuracy and adherence to rubric criteria
· Conduct quality assurance testing of AI models to validate performance and enhance output quality
· Implement analytics and reporting frameworks to track content performance across multiple channels
· Deliver actionable insights to refine marketing strategies and maximize return on investment (ROI)
· Develop data-driven optimization recommendations for client marketing technology stacks

Time Warner Cable, Corporate Director of B2B Digital Marketing
2012 - 2017
· Spearheaded digital advertising & marketing strategy for SMB services across 52 national markets, supporting 271 inside sales representatives
· Led team of 16 marketing professionals responsible for campaign execution, analytics, and performance optimization
· Served on Adobe Experience Manager Website Migration content team, producing and updating all website content from an SEO perspective using BrightEdge - achieved 48% SEO increase
· Developed integrated e-commerce, creative, and content strategies that increased conversion rates and ROI
· Served as executive producer for multimedia content development, including production and scriptwriting
· Managed digital media buying using Google Ads, SEM, Facebook, and DSP display retargeting campaigns
· Implemented Google Analytics and Firebase Analytics to track user behavior and optimize conversion pathways
· Implemented lead funnel flows and routing rules using Salesforce Commerce, optimizing lead distribution
· Directed website tagging, A/B content testing, SEO, and digital creative to improve conversion performance
· Led Marketing Analytics team implementing media mix modeling to evaluate ROAS, ROI, CPC, CPA, CTR
· Optimized media spending to accelerate revenue growth and performance metrics
· Created targeted content by funnel stage, including blogs, case studies, whitepapers, and website articles
Key Achievements:
· Pioneered TWC's first comprehensive Media Mix Econometric model, integrating multiple data sources including Google Analytics, Salesforce CRM, PeopleSoft financials, media spend per tactic, and performance metrics
· Developed advanced regression analysis methodology to forecast optimal media spend allocation across channels, resulting in measurable revenue acceleration and improved ROI
· Created "Business by the Numbers" campaign utilizing customer testimonials across omnichannel marketing, including Google Ads, earning multiple industry awards, including BMA B2 Awards, Reggie Award, and Telly Award

Time Warner Cable, Marketing Communications Director – West Region
2009 - 2012
· Directed marketing communications for business services across the West Region
· Managed multimedia advertising campaigns, driving measurable business growth and market penetration
· Served as executive producer for website, TV, print, email, and creative development
· Created content strategies including testimonials, white papers, case studies, and sales collateral
· Conducted strategic offer testing for direct mail and email campaigns using Google Analytics for attribution
· Managed website audience segmentation and persona development to enhance e-commerce conversion
· Utilized Google Ads campaigns to drive qualified traffic to landing pages with optimized conversion paths
Key Achievements:
· Created the award-winning "I am Time Warner Cable Business Class" customer testimonial campaign, winning multiple CTAM awards
· Executed integrated marketing strategies supporting fiber expansion initiatives, resulting in 32% annual growth



Time Warner Cable, Marketing Acquisition Manager, Residential and Commercial Services
1997 - 2009
· Developed comprehensive marketing strategies for both residential and commercial services across multiple channels
· Managed product acquisition and portfolio for High-Speed Internet, Video, and Business Services
· Analyzed KPIs, including churn, ARPU, retention, and product penetration across market segments
· Conducted competitive intelligence analysis to optimize product and pricing strategies
· Led offer creation, promotional development, and product rate card analysis with cross-team collaboration
· Collaborated with Finance teams on pricing optimization and contribution margin analysis across segments
· Created specialized offers for sales and retention teams to increase sell-in rates
· Produced product packaging collateral and customer equipment documentation for multiple market segments
Key Achievements:
· Partnered with engineering to create consumer-friendly messaging of technical advantages, increasing digital phone market penetration by 10% in 3 months
· Established Employee Referral program that became #1 revenue-generating campaign in San Diego, producing $36,000 in monthly new sales and $500,000 in TCV

EDUCATION
Webster University
Master • Computer Resource and Information Systems Management • 1999

University of Texas at El Paso
Bachelor • Mass Communications • 1996

CORE COMPETENCIES
B2B Marketing • Digital Marketing Strategy • Content Strategy • SEO Optimization • SEM • Display • A/B Testing • Segmentation • Personalization • Analytics & Performance Metrics • KPI • Media Mix Modeling • Lead Generation • Content Funnel Strategy • Campaign Management • Cross-team Collaboration • Fast-paced Environment • Microsoft Products • Revenue Acceleration • Marketing ROI • Google Analytics • BrightEdge • Frase • Audience Research
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